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Personality of Colors

 What does the color of your business mean? When determining the color of your brand, consid-
er a few things. Who is your customer, what types of personalities do your employees have, and 
what is the message that you want to communicate.

Your brand should reflect:
Business, Growth, Trust, High Tech, and Wealth.

What are the colors we have chosen to portray this for you?

Turquoise is the color for clarity and balance. It is a shade of blue that creates trust and confi-
dence. Your customers naturally expect the information you provide them to be true and valu-
able. It also represents your numerous levels of creativity and self-expression. Each of your writ-
ers has knowledge and expertise in their own fields. Your turquoise brand states your support for 
each of them in all they say, and that your readers will be well informed.

Indigo is a shade of deep purple.  It shows your integrity and structure. It says your business is 
responsible for the content that it prints and this should be intuitive. Purple is a color of 
perception - not only your own, but the way that you are perceived. By using this deep shade 
your customers will more easily perceive and appreciate your honest shade of blue.



The third color we chose for you is a primary supporting color to your main brand colors. 
Silver is the color of wealth. Normally wealth is portrayed with green, but by using silver you are 
presenting the concept of building wealth in a more subliminal way. Silver is also more feminine, 
so your female consumers can better relate to the information you portray.

Silver as a secondary color also brings the high tech element to your business. Even though your 
business is not a technology company, you do want your readers to readily realize you are bring-
ing them cutting edge information. 

Two tertiary colors have been introduced into your color brand. 
A deeper shade of red, bringing broad energy from the color wheel, without being negative or 
screaming stop. This color should be used in small doses where you want to catch someone’s 
attention without making them feel you are being antagonistic.
Yellow, is the color of sunshine and beauty, its sole purpose is to make your customers feel light 
and happy. This should be used in ads, or promotions. Include it in images that you use on your 
website, and social media.

Congratulations! Your business is not restrained by geography. Your color wheel does not need 
any special colors to reach the personalities of consumers within a defined location.  If you wish 
to try and target a specific location (state, city, etc.), this map will give you a very general idea of 
colors you can add to your brand to reach their specific personalities.

Personality of Geography



Personality of Employees

Get what you need to know about the personality of your employees. Certain personalities com-
plement or clash. Find the best color personality for each position to make your business highly 
successful. 

Too much of the wrong colors could mean disaster for your business.

Personality your Environment

The environment around you influences 
the attitudes of both your employees 
and your customers. What does your 
office space say about you?

Business Marketing Magazine has em-
ployees that need to show their free-
dom and creativity. By decorating in 
shades of purple you will more readily 
bring out those personalities. To en-
sure purity and clarity, put decor over a 
white base.
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